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M. Com. (CBCS) (Sem. IV) (w.e.f. 2016) Examination
August - 2020
GRP-3 : Marketing
(International Marketing)

Time : 2% Hours] [Total Marks : 70
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ENGLISH VERSION

1  Explain the impact of cultural, political and legal environment on 20

international marketing decision.
OR

1  Explain the importance and scope of international marketing. 20
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2 Write notes about label packaging and branding.
OR

2  Explain the objectives of international pricing and explain the

factors affecting product prices.

3 State the international distribution channels and explain their roles

and functions.

OR

3 Explain the choice and role of foreign agents in international trade.

4  Explain international promotion tools and planning.
OR

4  Discuss the various factors to consider when choosing advertising

media.
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